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Abstract Generally defined as an activity in which people decide to volunteer in 
development or conservation projects, voluntourism is one of the fastest 
growing alternative tourism markets, arousing interest among several 
different people and creating an increasing number of volunteers. This 
development is being used by many organizations as a way of using 
volunteers¶ e[pertise as an important asset. Our work analyses and 
describes the concept of voluntourism, as well as the motivations that 
drives the volunteers, and the impacts or benefits of the experience of their 
projects in the host community and in themselves. We did a literature 
review, firstly using a bibliometric analysis where three main concepts 
were found, to deeply understand and categorize the generic concept. 
Secondly, we did ten exploratory online interviews to volunteers with 
experiences in international volunteering programs and after a quantitative 
study with 65 Portuguese international volunteers. The results show that 
this topic has become a trend in recent years and that understanding the 
motivations of volunteers as well as the benefits and impacts of the 
projects is essential to the development of voluntourism and can be used 
by the projects managers to deeply understand the volunteers. 
Keywords: Voluntourism, Volunteers, International, Bibliometric, Qualitative, 
Quantitative 
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Introduction 
Each year, governments, inter- governmental organizations, educational and faith-
based organizations, NGOs and other stakeholders spend millions of dollars on 
promoting, marketing, and administering international volunteer programs (Lough, 
Tiessen, & Lasker, 2018). International Yolunteering can be defined as ³an organized 
period of engagement and contribution to society by volunteers, who work across an 
international border in another countr\ or countries´ (Sherraden, Lough, & McBride, 
2008, p. 397). Similarly, the United Nations emphasize international volunteering and 
services as ´actions carried out freel\ Zithout coercion´ not motiYated b\ µµfinancial 
profit¶¶ and benefiting those ³other than the Yolunteer´ (Devereux, 2008). In several 
European countries there has been a rise in the number of programs and support packages 
available for young volunteers. Everyone is talking about gap years, and many young 
people use this chance to take time out between leaving school and starting a career 
(Mangold, 2012). This significant rise, has been taken as an opportunity to an alternative 
form of tourism, that is commonl\ called ³Yolunteer tourism´ or ³Yoluntourism´, and has 
been defined broadly as individuals engagement in volunteer work while travelling, 
"regardless of whether the volunteer work is the sole purpose of their Yacation´ 
(Guttentag & Wiley, 2009, p. 538). 
The volunteer tourism industry has now progressed into a macro niche (Stainton, 
2016), and the growing commercialization mobilized to support the demand for diverse 
volunteer tourism experiences (Wearing & McGehee, 2013) creates some threats to the 
sustainability of this model and to the long-term positive outcomes for both the host 
community and the volunteers. Organizations must find ways to recruit and engage 
volunteers that are committed to sustainable and lasting practices and that will truly 
engage the community in which they serve (Smith, Cohen, & Pickett, 2014) . In the last 
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few years, this debate has become increasingly polarised as both the ethics and efficacy 
of voluntourism have been called into question (Pastran, 2015; Banki & Schonell, 2018).  
Our work analyses and describes the concept of voluntourism, and mostly focus 
on the motivations of volunteers and what drives them to venture into these kinds of 
actions, as well as the impacts on them and in the host community. Doing so, we expect 
to be capable to better understand the human capital of the volunteers and their experience 
as well as the hosts contributing to a continuous improvement of the field minimizing 
their negative impacts while maximizing their benefits.  
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1 Literature Review 
1.1 International Volunteers – Motivations and Influences 
Within the discourses of international volunteering and development programs as 
well as in the voices of volunteers, the field can be understood as one of unpaid 
transnational labour, as social activism and altruism, and as a neZ ³soft poZer´ post-
colonial agenda (Jackson & Adarlo, 2016). 
Volunteer tourists are ³individuals who, for various reasons, volunteer in an 
organized way to undertake holidays that might involve aiding or alleviating the material 
poverty of some groups in society, the restoration of certain environments or research into 
aspects of societ\ or enYironment´ (Wearing, 2001, p. 1). Volunteer tourism occurs in 
various forms including travelling for internship, study tour, international gap year, 
student exchange programs, charity work, service-learning programs and career break. 
Irrespective of the forms volunteer tourism takes, motivations are crucial for travelling 
(Otoo, 2014). 
There is a need to understand the motivations of the volunteer tourist (Wearing & 
McGehee, 2013) and it is imperative for empirical examination of tourist motivation to 
be undertaken, since this will help to identify the attributes that must be promoted (Kozak, 
2001). To better identify these motivations it is also necessary to look closely to the 
intensification of specific sensations, emotions and effect of empathic pain, triggered by 
everyday encounters in particular tourism contexts can tell us much about the shifting 
connections that define how an individual deals with the world and helps assign meaning 
to place, self and others (Frazer & Waitt, 2016). 
Influence of age, gender, project type and length of stay were found to have an 
impact on the volunteer experience (Alexander, 2012). For example, international 
volunteers tend to be below the age of 35 (Sin, 2009; McIntosh & Zahra, 2007; Wearing, 
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2001) mainly females (Shantz, Saksida, & Alfes, 2014) and they tend to be more 
occasional than regular volunteers. Volunteer tourists involved in a short time group 
enjo\ed the chance to meet local people, these µinteractions¶ Zere usuall\ perceiYed as 
providing memories, rather than lasting friendships (Raymond & Hall, 2008) while longer 
experiences lead to strengthen relationships between volunteers and the host 
communities. 
Motivation can be defined by a set of energetic forces that originate both within 
as Zell as be\ond an indiYidual¶s being, to determine its form, direction, intensity, and 
duration. It is a psychological process resulting from the interaction of the individual with 
the environment (Latham & Pinder, 2005). Clary, Snyder and Stukas, (1996) suggested 
six broad functions served by volunteering. These are the opportunities to e[press one¶s 
values related to altruistic and humanitarian concerns for others (Values), opportunities 
for neZ learning e[periences, and to e[ercise one¶s knoZledge, skills and abilities 
(Understanding), opportunities to be Zith one¶s friends or to engage in an actiYit\ YieZed 
favourably by others (Social), experiences that may be obtained from participation in 
volunteer work (Career), reduced guilt over being more fortunate than others and 
addressing one¶s oZn personal problems (ProtectiYe), and the ego¶s groZth and 
development (Enhancement).  
A large variety of different motives for international volunteering were found: 
thirst for adventure, travelling and exploring the world, improving is cultural 
understanding and language skills, escaping from everyday life, the opportunity to gain 
work-related experience and finding oneself, are the most common motivations identified 
in the literature, that we classified as Self-Interest Motivations in table1.  
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Help others, do good, feel useful, make the best of a bad situation or make a 
difference to others, are some other responses of volunteers who are more linked to 
altruistic motivations, as mentioned in table 1. 
The seek for cultural immersion and camaraderie are also identified in the 
literature, being that, these aspects can be considered different from either self-interest 
motivations or altruism (Wearing & McGehee, 2013) and may be  a desire of human 
connection, as we can see in table 1. 
The classification in table 1 is inspired in many authors (Rehberg, 2005; Wearing 
& McGehee, 2013; Smith et al., 2014) who present wide considerations about the most 
appropriate way of classifying motivations, since it is crucial for organizations understand 
the reasons why individuals use to specific programmes and destinations.   
Callanan and Thomas (2005) propose a conceptual framework of volunteer tourist 
motivation that includes three types (shallow, intermediate and deep volunteer tourists) 
based on six main criteria: destination, duration of project, focus of experience (self-
interest versus altruistic), qualifications, active versus passive participation, and level of 
contribution to locals. We could consider that a shallow volunteer has a preference to 
choose the project according to the destination instead of choosing the more appropriate 
program according to his skills and abilities, focus mostly on himself and on self-interest 
motivations, stay for short terms on the projects, 1 or 2 weeks, has a more passive 
participation because to help the host community is not their main goal which of course 
leads to low levels of contribution; an intermediate volunteer could have both kind of 
motivations, because, as according to the authors¶ explanation, self-interest and altruistic 
motivations are not entirely mutually exclusive (Otoo, 2014), their length of stay is 
longer, they have a tendency to have a more active participation which will rise their 
contribution to the host community; and a deep volunteer has a more altruistic view, 
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thinking about the others and the project itself first, stays for long-term experiences from 
6 months to 1 year, which leads to very high participation and contribution to the host 
community. 
Table 1. International Volunteer Motivations. 
Motivations Authors 
Self-Interest 
Opportunity to gain work-related 
experience 
(Jackson & Adarlo, 2016) 
(Cnaan et al., 2010) 
To respond to their needs or skills (Cnaan et al., 2010) 
Travel (Mostafanezhad, 2014) (Wearing & McGehee, 2013) 
Escape from everyday life (Wearing & McGehee, 2013) 
Celebrities instigation (Mostafanezhad, 2014) 
Self-discover (Mostafanezhad, 2014) (Rehberg, 2005) 
 
Human 
Connection 
 
Seeking camaraderie (Wearing & McGehee, 2013) 
Cultural immersion 
(Mostafanezhad, 2014) 
(Jackson & Adarlo, 2016) 
(Wearing & McGehee, 2013) 
(Rehberg, 2005) 
Altruistic 
Helping Others 
(Jackson & Adarlo, 2016) 
(Cnaan et al., 2010) 
(Rehberg, 2005) 
Making a difference to other (Mostafanezhad, 2014) 
 
1.2 Volunteer Tourism – Benefits for whom? 
At the heart of the volunteer tourism experience a fundamental tension remains 
betZeen the ascribed roles of ³Yolunteer´ and ³tourist´ (Lyons & Wearing, 2008). When 
present, this tension may have a fundamental impact on the volunteer tourist experience 
as well as on project outcomes for local Non-Governmental Organizations , communities 
or other stakeholders (Coghlan, 2015). 
It¶s necessar\ to understand Zhere Yolunteer tourism stands. ³Is it merely another 
tourism niche, another minor blip on the tourism radar screen; is it an emerging, more 
sustainable form of tourism; or does it truly represent the potential for a major paradigm 
shift as a completely decomodified form of tourism?´(Wearing & McGehee, 2013 p. 11). 
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If university projects were designed through a language of service learning instead 
of promoting their e[perience Zith a Yolunteering language of µmaking a difference¶, 
µdoing something ZorthZhile¶ or µcontributing to the future of others¶ (Simpson, 2004), 
would host organizations and university students embrace the experience with the same 
type of openness, commitment and genuine interest (Palacios, 2010)? McGloin and 
Georgeou agree that sometimes the student recruitment is unashamedly and explicitly 
solicits \outh Zith guarantees of µadYenture¶, µmaking a difference¶ and a positive 
addition to one¶s CV (2016). 
A lot of impacts can come from the volunteer experience, both for the volunteer 
itself as well as to the host community and to agencies involved. Traditionally, such 
volunteerism has been held as beneficial, both to host (typically developing) countries 
and communities, and to volunteers (and their communities of origin) themselves: as a 
promising act of peaceful cultural exchange, facilitating productive dialogue, and 
experience across boundaries and, in the process, bridging cultures in ways that can 
enhance future cross-national engagement (Bodomo, 2012). 
Considering the volunteer point of view, they can benefit from the work 
experience and skills development, the personal development, a more intercultural 
competence and language skills, a better international knowledge and understanding, 
more civic and global engagement, so all these aspects can be considered as part of a 
bigger group called Professional Growth (table 2). 
Volunteer tourism e[perience appears to haYe a strong impact upon a participant¶s 
sense of self, or their identity and how they view themselves in relation to others 
(Coghlan, 2015). In their survey of international volunteers, Liz Jackson found that most 
of the respondents commonly described their experiences as more positive than negative, 
and define their service as not only personally satisfying but also transformational 
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particularly to the development of transnational or global work skills development 
(Jackson & Adarlo, 2016; Coghlan & Weiler, 2018).  
The outcomes considered in both the tables (2 and 3) can be either negative or 
positive and depend on a lot of factors, like the project, the host community or the 
volunteer himself and his expectations. Many organizations find lots of difficulties with 
some communities, ³There are communities that don't want to work with the 
organization« We think we're doing the right thing and you want to help them, but we 
were met with closed doors: politicians have sent the police to prohibit us from working 
in specific places´ (Maskivker & Lapointe, 2018 pag.6). Also, managing volunteer 
expectations is very important, because high expectations can create a detrimental impact 
on the experience causing volunteers to disengage with the hosts and to struggle more in 
their on-site experience (Knollenberg et al., 2014; Hammersley, 2014). Sending 
organizations can play a central role in facilitating the achievement of such objectives, 
matching the volunteers with the project accordingly to their abilities and warning and 
advising them about what they could encounter on their destination (Raymond & Hall, 
2008). 
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Table 2.  Volunteers Outcomes 
 
Volunteer tourism may have the potential to produce negative impacts on the 
individuals and communities involved as well (Guttentag & Wiley, 2009), such as the 
neglect of locals¶ desires and customs, lack of skilled volunteers, a hindering of work 
progress and completion of unsatisfactory work, a disruption of local economies, a 
reinforcement of conceptuali]ations of the µother¶ and rationali]ations of poYert\, and an 
instigation of cultural changes (Banki & Schonell, 2018). A problem emerges when 
tourists desires may be considered before the needs and desires of host communities 
(Guttentag & Wiley, 2009). Some authors have questioned the benefits and impacts that 
can be provided by volunteer tourists who potentially do not have useful skills, are not 
familiar with the local culture, and only stay for a very short period of time (Simpson, 
2004; Callanan & Thomas, 2005) may not only impede work progress as they may 
actually perform unsatisfactory work (Guttentag & Wiley, 2009). Just because a 
community is hosting a volunteer tourism project, we cannot assume that the community 
will inevitably benefit from it, either economically or in other dimensions. In fact, the 
presence of volunteer labourers may have the opposite effect and may actually negatively 
Impacts Authors 
Work experience and skills (Devereux, 2008), (Sherraden, Lough, & McBride, 2008) 
Personal development 
(Guttentag & Wiley, 2009), (Van Willigen, 2000), 
(Devereux, 2008), (Sherraden, Lough, & McBride, 
2008), (Cnaan, Smith, Holmes, Haski-Leventhal, & 
Handy, 2010) 
Intercultural competence and 
language skills 
(Guttentag & Wiley, 2009) (Bodomo, 2012), 
(Sherraden, Lough, & McBride, 2008) 
International knowledge and 
understanding 
(Guttentag & Wiley, 2009) (Bodomo, 2012), 
(Sherraden, Lough, & McBride, 2008) 
Transformative Experience (Coghlan & Weiler, 2018) (Knollenberg et al., 2014) 
Civic and global engagement (Cnaan et al., 2010) 
Professional Growth (Cnaan, Smith, Holmes, Haski-Leventhal, & Handy, 2010), (Sherraden, Lough, & McBride, 2008) 
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impact labour demand or promote dependency (Guttentag & Wiley, 2009). For example 
in Cambodia there is a lot of concerns with orphanage tourism, especially with Yisitors¶ 
donations, that may be creating dependency and that may be unsustainable (Carpenter, 
2015). The contact between volunteer tourists and a host community, which, in some 
cases, may be poor and have little previous experience with tourists, may in fact function 
to negatively impact the host culture (Guttentag & Wiley, 2009). Besides the influence 
on the local economy, several positive impacts that are mentioned by respondents are of 
a social nature, such as the strengthening of the community, enhancing education, or 
improving the quality of life of residents (Maskivker & Lapointe, 2018). 
Some authors (Martin & Griffiths, 2012; Jackson & Adarlo, 2016) argue that, 
instead of challenging hegemonic worldviews and colonial patterns, international 
volunteering and service actually perpetuates and reinforces the very stereotypes and 
attitudes the international volunteers seek to change especially when government 
representatives get involved with host-country civic life, potentially undermining 
empowerment of those served and promoting more poZerful states¶ interests and µµsoft 
poZer¶¶ political agendas.  
Volunteer tourism also allows for relatively stronger personal connections and 
intimacy between volunteers and the locals and sows the seeds for future contacts and co-
operations, which could point to longer-term and more sustainable development in host 
communities (Lee & Zhang, 2019). 
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Table 3. Host Community Outcomes 
Impacts Author 
Social, economic, 
environmental, or political 
conditions 
(Guttentag & Wiley, 2009) 
(Loiseau et al., 2016) 
Intercultural knowledge, 
understanding and skills 
(Loiseau et al., 2016) 
(McGehee & Santos, 2005) 
(Palacios, 2010) 
Neglect of locals͛ desires or 
needs 
(Guttentag & Wiley, 2009), 
(Devereux, 2008), (Sherraden, Lough, & McBride, 2008) 
Global engagement (Loiseau et al., 2016) (Simpson, 2004) 
Paternalism and dependency 
(Guttentag & Wiley, 2009) 
(Sherraden, Lough, & McBride, 2008) (Carpenter, 2015) 
(McGehee, 2012) 
Host organization capacity (Loiseau et al., 2016) (Jackson & Adarlo, 2016) 
The Environmental 
Conservation (Sherraden et al., 2008) 
 
1.3 Bibliometric study 
 
We have decided to complement our literature review with a bibliometric analysis 
because we consider that this quantitative analysis of research can give us a more global 
perspective, helping to put our main topics in context. At the same time, since, according 
to Pritchard (1969), the purpose of bibliometric is to increase the understanding of the 
process of written communication and of the nature and course of a discipline, as well as 
to assess the performance of the research and publication of individuals and/or 
institutions, and/or map the structure and dynamics of science (Koseoglu, Rahimi, 
Okumus, & Liu, 2016), we expect these bibliometric analysis can indicate some trends 
and provide the needed answers. So, bibliometric mapping is a powerful tool for studying 
the structure and the dynamics of scientific fields (Koseoglu et al., 2016). Key 
bibliometric indicators include the number of articles, the number of authors, authors¶ 
productivity, and the productivity of countries or journals (Ruhanen, Weiler, Moyle, & 
McLennan, 2015). We used VosViewer software, for term extraction from abstracts and 
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title and associate the different authors based on their co-citation number. We benefit 
from cluster analysis to better describe the field in study. Briefly, this part of the study 
aims to map the whole structure and correlations among terms and authors in the field of 
voluntourism.  
The data used for this study can be found in the Web of Science (WoS) articles 
database. We made our search using only published articles in this well-known online 
database (Meho, Lokman I. Yang, 2007; Oakleaf, 2009). Secondly, we defined the 
selection of papers, using the following combinations of ke\Zords: TS= (³Yoluntourism´) 
or TS= (³Yolunteer tourism´) or TS= (³international Yolunteer´); in order to coYer all 
papers that relate the same concepts or similar used in the literature. Using WoS, we were 
able to refine the results obtained to refer only to articles in the field, what gave us a total 
of 245 papers to Zork Zith. From those 245 articles, there¶s a total of 401 authors and 
more than 3000 citations.  
In the graphics below, we can observe the evolution of the topic within the last 
years, which have been constantly evolving, both in number of publications and citations 
per year. Those results show the significance that voluntourism is reaching, not only 
among general society but also in the academic field. This may be seen as a necessity to 
understand, develop or study the multi disciplinarily of this issue and the multiple 
organizations or individuals who contribute for this growth. 
 
Figure 2. Number of articles published each year. Web of Science Figure 1. Number of citations each year. Web of Science. 
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Using VosViewer, it was possible to create a cluster map based on the text of our 
data. Based on the title and abstract of all the papers included in our database, we focused 
our search with a minimum of 20 occurrences of each term. The results showed that at 
least 35 terms met the threshold, yet, of the 35 terms, 14 were eliminated as they 
commonly appear in all the papers and has no direct connection with the topic such as: 
literature, data, paper, analysis, study, type, article and others. 
The colours on both maps were randomly chosen by the software and do not have 
any kind of relation or importance, except that of signalling the clusters. 
 
 
Figure 3. Map of co-occurrence of terms, developed from data base WoS with the use of VosViewer software. 
Looking at the term map alone, besides the topic words as volunteer, tourism or 
volunteer tourism, there are two which easily stand out: experience and development. 
Experience was mostly cited referring to the voluntourism experience as the activity, and 
not specifically to the volunteer or organization experience as in number of times; on the 
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other hand, development was used multiple times referring to the volunteer skills, to the 
organizations, projects or even to the host community. 
Red cluster ± The ³VolXnWeeU´ ToXUiVW Experience.  
Considering the field of volunteer tourism as a niche for tourism, creating a good 
experience is all that matters in order to be possible to profit the most of it. For that 
experience to be not only replicated, but also better managed and developed, it is 
necessary to understand what motivates the tourist and what implications it will have on 
the volunteer tourist and his relationship with others. Offering a large variety of 
experiences is essential for this micro niche, both in terms of time (days, weeks, months) 
and in the type of experience (educational, medical, environmental). Adding to that, this 
variety of experiences should be directed to distinctive areas of the globe with multiple 
cultural contexts so that more people can join and integrate the international volunteer 
and fulfil its needs. 
Green Cluster ± Sustainable development.  
The recent growth of this field of tourism has brought about a lot of gaps that need 
to be covered, both in the volunteer and the host community perspectives. It is important 
not only to understand the different benefits and impacts of both, but also to draw a line 
between the volunteer and the tourist experience (Coghlan, 2015). Nevertheless this does 
not mean that volunteer tourism holds no value for the volunteers and the communities 
they visit, it does suggest that it is essential for programs to be carefully developed and 
managed (Raymond & Hall, 2008). For example, debrief sessions (pre and post 
experience), to the volunteers, to manage expectations, encourage processes of critical 
reflection and interpretation of the experience seems to be critical (Hammersley, 2014) 
as well as the monitoring and evaluation of volunteer tourism programmes are identified 
as essential for sustainable tourism management (Taplin, Dredge, & Scherrer, 2014). 
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Blue Cluster ± Volunteer perspective. 
 The volunteer perspective, especially when they follow altruistic motivations is 
essential to the sustainability and development of voluntourism. This cluster refers to the 
volunteer perspective and their needs both in personal preferences or abilities, but also 
the urge of travelling and doing good. Changing the target of the field seems essential 
because noZada\s the focus is more on the Yolunteer¶s needs, Zhen in fact should be 
more focused on the needs of the host community. 
 
Using a minimum of 25 citations per author, it was possible to divide the different 
authors in three distinct clusters evaluating the number of times they are cited together. 
This map has a resemblance with the term map. It is possible to compare for instance the 
author¶s main topics in the blue cluster with the green cluster of the term map with 
Voluntourism development and impacts being constantly discussed and focused. The 
authors¶ topics of the green cluster also haYe some similarities, Zith the Yolunteer 
motivations and responsibilities. These are the most relevant issues being discussed what 
goes somehow accordingly with the blue cluster on the term map.  On the other hand, in 
the red cluster there were a lot of theories and exploratory processes described and 
analysed, such as social movements and behaviours in an attempt to perceive the issue 
and demonstrate their experience and implications. 
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On the citation-map we have: 
Red Cluster ± Voluntourism ± Reviews and Exploratory Processes. The expansion 
of the theoretical foundations of volunteer tourism; the self-interest versus altruism 
debate; volunteer tourism organizations as agents of change or simply a new version of 
commodification; the opportunity for volunteer tourism to create a new paradigm in 
tourism that places the community at the center; and the transformative potential of the 
post-trip volunteer tourist (Wearing & McGehee, 2013) are some of the pertinent issues 
discussed. Research in volunteer tourism should aim to improve the phenomenon, making 
it more sustainable for all parties. Each of the papers in this special issue aim at achieving 
that end (McGehee, 2014). 
Green Cluster ± Voluntourist Motivations and Responsibilities.  
Volunteer tourism today is a personal and lifestyle strategy to make a difference 
to the world (Butcher, 2011). Reframing poverty as a sight of tourist consumption through 
volunteer tourism perpetuates a helping narrative that subscribes to the geopolitical 
guttentag, da 
devereux, p 
Figure 4. Map of co- citations cited authors, developed from data base WoS with the use of VosViewer software. 
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discourse of North±South relations that both depoliticizes and naturalizes global 
inequality. Photographic practices and social media outlets are important sites where 
these geopolitical narratives are extended (Mostafanezhad, 2014). 
Highlighting the pertinent issues in volunteer tourism, especially those from the 
locals¶ perspectiYes, in hope that, as Ze rush headlong toward attempts to be responsible 
through volunteering while on holiday, we do not forgot to ask the important questions 
(Sin, 2010). Conran suggests that the problems which volunteer tourism seeks to address 
are the outcome, rather than the cause of underdevelopment (2011). 
Blue Cluster ± Impacts and development of Voluntourism.  
Volunteer tourism seems to provide a more reciprocally beneficial form of travel 
in which both the volunteer and the host communities are able to gain from the experience 
(Raymond & Hall, 2008). It can produce various positive outcomes for the host and 
sending organizations in terms of intercultural understanding (Palacios, 2010) and may 
increase knowledge and interest in international issues and affairs and participants¶ 
respect for diversity and relationships with people from diverse backgrounds and cultures 
(Lough, Sherraden, McBride, & Xiang, 2014). Optimism towards volunteer tourism has 
been complemented by a fairly uncritical approach towards the sector, when in reality it 
should be critically analysed just like any other form of tourism (Guttentag & Wiley, 
2009) and is of crucial importance that researchers develop empirical evidence that can 
provide a deep and critical understanding of volunteer tourism (Lyons, Hanley, Wearing, 
& Neil, 2012) so that the impacts can be mitigated and that a more sustainable 
development can be achieved. 
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2 Methodology 
On this work three different methodologies were used. Firstly, we did a 
bibliometric analysis, presented in our theoretical part. Then we did a qualitative study 
with an interview to 10 international volunteers to verify the thesis proposition, and lastly 
a quantitative study focused on a questionnaire.  
The qualitative approach was elaborated using google forms with the interviews 
being distributed only in Portuguese. We used social media as method of distribution for 
the sole purpose of getting a preview of how the Portuguese international volunteers saw 
their experience. A large variety of qualitative studies based on interviews (McGehee & 
Santos, 2005; Lough, Sherraden, McBride, & Xiang, 2014; Mostafanezhad, 2013; 
Palacios, 2010; Lough et al., 2018; McIntosh & Zahra, 2007; Conran, 2011; Raymond & 
Hall, 2008) can be found in the literature, and these are considered an important method 
of study to better understand the entire field. The interview included nine questions, 
regarding the volunteer and the projects characterization in terms of gender, number of 
times on international volunteer experience, the length of stay, the country where the 
experience was taken, the type of project and other regarding their main motivation to 
take such an experience. On the last two questions the volunteers were asked to classify 
their experience in a personal level as well as in the community where they were allocated 
and a final question regarding the existence or not of negative impacts in the international 
volunteer field. After obtaining 10 answers the questionnaire was closed. This work 
allowed us to verify the literature and at the same time helped us to create a more suitable 
quantitative study where some of the answers obtained were later used. The lack of 
information about the volunteer himself like their age, type of work, the salary, and their 
education was included in the quantitative study after an evaluation of the qualitative 
where significant more data was needed, in order to have a better perception of our 
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sample. Some of the impacts were firstly identified on the interviews answers given by 
the volunteers, like ³momentary and loZ sustainable results´ and ³lack of community 
empoZerment´ which were later connected in ³a growth of the organizational capacity 
of the communities´. The same thing did not happen in the motivations because the 
volunteers were asked to say only the most important motivation but mostly because the 
research field has focused more on the benefits of volunteer tourism and the profiles and 
motivations of the volunteers than studies on the impacts of voluntourism (Guttentag & 
Wiley, 2009). 
On the quantitative side, we used LimeSurvey software to create the 
questionnaire, who was subdivided in three categories. The first one with the 
characterization of the volunteer himself, with questions such age, gender, type of 
occupation, number of times or days in which he had volunteer abroad; a second one with 
the motivations, where the volunteers were asked to evaluate each one of the 36 
motivations found on the literature from 1 to 5 according to their relevance for taking that 
kind of experience; the last category asked about the impacts of the volunteer programs 
on the individual and the hosts communities. 
The questionnaire was shared via social media and a large variety of different 
associations well known such as: AMI, Para Onde, voluntiir, Rota Jovem, Cruz 
Vermelha, Médicos do Mundo, were contacted via mail and telephone in order to share 
the questionnaire for all their international volunteers. Some youth houses were also 
contacted and also visited so a more personal approach could encourage sharing. Some 
volunteers were personally contacted and asked to share the same questionnaire with 
others volunteers, through their own pages and social media groups.  
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3 Results  
3.1 Interviews - Analysis  
In table 4 we can see some generic characteristics of the Yolunteer¶s interviewed, 
related with their type and number of experiences, the country where they had their 
experience and the project length. 
 
Table 4. Characterization of the Volunteer. 
Volunteer 
number Gender 
Number 
Of 
Experiences 
Type of 
Experience 
Project 
Length 
(months) 
Country 
V1 F 3 Medical 3 
Mozambique, 
Bangladesh, 
Croatia 
V2 F 1 Educational 6 Mozambique 
V3 F 2 Social 7 Mozambique 
V4 F 1 Educational 2 East-Timor 
V5 M  2 Educational 2 East-Timor 
V6 M 1 Educational 2 East-Timor 
V7 F 1 Medical 3 Kenya 
V8 M 1 Missionary 1 Mozambique 
V9 F 1 
Educational 
/Community 
development 
2 Mozambique 
V10 F 5 Educational/social 2 Mozambique 
 
All the volunteers who answered were Portuguese and, as we can observe on table 
4, seven of the respondents were female, which matches with the references in the 
literature (Chatwin & Ackers, 2016; Shantz, Saksida, & Alfes, 2014) that women are 
more suitable for taking this kind of experiences. Another question was the number of 
experiences in international volunteering programs already taken, and six people had only 
been through that experience once, other two had two international experiences, and the 
others had three or more.  
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All the volunteers were asked to take into consideration only the project where 
they had been inserted for longer time, as well as the type of the project. Thus, more than 
50% of the sample travel for educational programs, 20% for medical support, and the 
others were divided in social and missionary reasons. This is easily understood if we 
consider the country where the programs were taken. Mozambique and East Timor, 
countries that are among the 50 least developed countries in the world and have the 
Portuguese language as the official language. This, in some way, makes it easier for the 
volunteers, having the language as an advantage to communicate with the community. 
Only one volunteer was one month on the project, five volunteers stayed for two months 
and the others for three months or more.  
When asked about their main motivation for joining these projects, the answers 
included ³Zilling to serYe´, ³helping the need\´, ³contribute to reduce the global 
inequalities´ and ³transmitting knoZledge´ Zere Zhat Ze consider like altruistic reasons. 
Self-interest reasons Zere also found Zith, ³e[perience´, ³personal Yalori]ation´ or ³self-
discoYer´.  
When we requested them to describe and classify their experience in a few words, 
both from a personal point of view as in the community perspective, almost all of them 
Zrote ³personal groZth´ and some eYen referred a ³transformatiYe e[perience´ or stated 
that ³It¶s like there is one before and one after the mission´ (V6). The professional groZth 
is also referred b\ some, Zhen the\ talk about ³sharing opinions´, ³adapt´ and ³oYercome 
the lack of resources´ (V10). 
Some of the volunteers mentioned some barriers in the community and their need 
to Zork like ³facilitators´ (V10) Zhere the needs and desires of the communit\ haYe 
always to be taken into consideration (V4, V5, V9, V10). We can also see the existence 
of an ³occasional unsustainable, though, positiYe impact´ (V7) Zhat driYes in the 
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direction of the educational difficult\ felt b\ others Zho said that ³2 months Zere a little 
time to fill all the existing gaps speciall\ in the \ounger ones´ (V4). 
In another section of the interview, the volunteers would have to express their 
opinions on the possible negative impacts of these international volunteer programs and 
only one answered negatively. When asked, in a second section, in their opinion and 
experience if they see any negative impacts in the international volunteer programs only 
one said no. On the volunteer side, only one negative impact was referred, related with 
the mental stability of the volunteer, it seems to be somewhat connected to the shock they 
may suffer when they first reach the local community. This may mean that there is a need 
of a previous preparation for what they must encounter  while in the project (Lough et al., 
2018). On the community side, many negative impacts were identified by the volunteers: 
the ³Zrong motiYations of the Yolunteer´, the ³bad coordination of the Yolunteer 
actiYities´, the ³abandonment of the projects´, the ³neglects of the host needs and desires´ 
and the ³consequent future dependenc\´, all these impacts are also mentioned in the 
literature review, what proves that the results are in accordance with previous approaches.  
All the volunteer comments are summarized on table 5, below. 
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Table 5. Motivations, Benefits and Negative Impacts of the 10 Portuguese Volunteers 
respondents. 
Volunteer 
number Motivations Benefits Negative Impacts 
V1 Experience Personal and professional growth 
Defective activities 
coordination, 
Wrong motives for volunteering,  
Host dependency 
V2 
To give 
opportunities to 
others 
Personal growth, How 
to live in a community 
Not putting oneself first 
Projects abandonment,  
Lack of community 
empowerment 
V3 Being able to come back Learning 
Mental stability of the 
volunteer, 
Lack of community 
empowerment, 
 Neglect of locals͛ needs and 
desires 
V4 Willingness to serve 
Transformative 
experience, personal 
growth, shaping the 
mind of the youth 
Low length,  
Neglect of locals͛ needs and 
desires,  
Host dependency, Wrong 
motives for volunteering 
V5 Sharing Knowledge  
Learning how to be 
humble 
Neglects of locals͛ needs and 
desires, 
V6 
Help in the 
human 
development 
Transformative 
experience, 
 It's like there is one 
before and one after 
the mission 
Voluntourism, abandonment of 
the projects 
V7 
Willingness to 
serve, personal 
valorization, self-
discover 
Personal growth, 
Benefit the community  
Momentary and low sustainable 
results, Host dependency, 
 Interference and lack of 
awareness of the host culture 
and religion 
V8 Help the needy Personal growth None 
V9 Willingness to serve 
Personal growth, 
perception of the need 
of the community, 
community 
development 
Host dependency,  
Neglects of locals needs and 
desire's 
V10 Reduce the global inequalities 
Personal growth, 
volunteers work like 
"facilitators" 
Neglects of local's needs and 
desires,  
Interference and lack of 
awareness of the host culture 
and religion 
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3.2 Quantitative study  
A total of 123 answers were obtained from which only 65 were completed and 
assumed as valid for this thesis. Of the 65 volunteers 49 were female equivalent to 75% 
of the sample, 43 volunteers were between the ages of 18 and 30 years, 19 between 31 to 
40 years and 3 in the gaps between 41 and 50 years, which can be considered a young 
sample. The Yolunteer¶s main occupational area Zas health, Zhere 22 of the total 
participants had volunteer in something regarding the health benefits for the host 
communities and 11 volunteers connected with education. Those 2 areas are equivalent 
to more than 50% of the total number of volunteers and it may be due to deficiencies of 
the countries where the volunteers are more needed, that have poor health and education 
levels and could be accounted for the lack of investment on these services aligned with 
issues like increasing birth rates, increase of refugees due to diseases or conflicts or a 
deficit of professional skilled and experienced individuals in such countries (Callanan & 
Thomas, 2005). Taking in consideration their salary, our study reveals that volunteers 
with high income salary have less tendency to go on international missions.  
According to our data, although almost 65% of the volunteers only took one 
voluntary mission in the last 5 years, the same cumulative percentage volunteer for more 
than 30 days on a mission, and 31% for even more than 6 months in the last 5 years, The 
longer the time devoted to a project, the more likely altruistic reasons has come into play 
and logically a greater contribution will be set to the communities (Callanan & Thomas, 
2005). Taking in consideration that over 60% of the volunteers have a dependent work, 
which normally conditions their free time and hinders the opportunity to volunteer for 
long duration periods, our sample have an important number of high duration volunteers. 
All these statistics are resumed on the table 6 below. 
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Table 6.  Volunteers Characterization. 
 
Respondents characteristics  (n=65) n percentage 
Gender 
    Female 49 75,4 
Male 16 24,6 
Gap ages 
18-30 43 66,2 
31-40 19 29,2 
41-50 3 4,6 
Occupational area 
Health 22 33,9 
Education 11 16,9 
Technic 13 20 
Religious 1 1,5 
Social 7 10,8 
Business Management 6 9,2 
Other 5 7,7 
Type of employment 
Student 14 21,5 
Dependent Worker 40 61,5 
Independent worker 4 6,2 
Other 7 10,8 
Monthly salary 
0-600¼ 17 26,2 
601-900¼ 20 30,8 
901-1450¼ 15 23,1 
1451-1800¼ 5 7,7 
1801-2600¼ 3 4,6 
+2 600 ¼ 5 7,7 
Number of voluntary 
missions in the last 5 
years 
1 42 64,6 
2 14 21,5 
3 3 4,6 
4 2 3,1 
5 2 3,1 
+5 2 3,1 
Number of days on 
voluntary missions in the 
last 5 years 
1 to 7 7 10,8 
8 to 15 2 3,1 
16 to 22 4 6,2 
23 to 30 10 15,4 
31 to 60 11 16,9 
61 to 180 11 16,9 
+180 20 30,8 
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For the questionnaire, we gather 36 different motivations both from the literature 
and from the interviews performed that could influence the volunteer to go abroad and 
have part in an international volunteer experience. Motivations for travel are often used 
to segment and identify tourists, as they serve as an impetus for travel activities. 
Table 7.  List of motivations gather on the literature and classified by the volunteers. 
 
The volunteers had to evaluate each motivation from 1 to 5. From all the 
motiYations onl\ ³to learn neZ things´, ³to meet the locals´, ³to develop my skills and 
abilities´ and ³to help others´ did not gather any evaluation of 1, and the last one not even 
a 2. This concludes that all the volunteers, even the ones where it was not his main focus, 
thought they could somehow benefit only by taking this opportunity and, according to the 
to have a good time to be with people from different cultures 
to become immersed in the 
host community's culture 
to strengthen my family 
relationship to learn new things to fulfill a dream 
to strengthen my friends 
relationship to meet the locals to be independent 
to have an opportunity to 
better educate my children to be adventurous to get a sense of achievement 
to develop a relationship with 
other volunteer tourists 
to develop my skills and 
abilities 
to do something new and 
different 
to learn about other people to think about personal values to help others 
to give something back to experience the challenge of the task to develop my personal career 
to experience peace 
to work with an 
organization whose 
mission I support 
to combine a love of travel 
with a desire to give back 
to view the scenery to take part in a rare opportunity 
to develop my knowledge of 
the destination 
to develop my personal 
interests 
to do something 
meaningful to escape the daily routine 
to be close to nature to make a difference to find myself  
to be away from everyday 
stress to travel to imitate a celebrity 
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mean of all motiYations, ³to help the others´ and ³to learn neZ things´ with, 4.69 and 
4.54 respectively, were their main reasons. 
  On the other hand, ³to imitate a celebrit\´, Zas not a priority at all, where only 
two people did not evaluate this with the minimum value, being 3 the max. This 
motivation had a mean of 1.05, being the lowest and together Zith ³to strengthen my 
friends relationships´ (1.77) and ³strengthen m\ famil\ relationships´ (1.57) were the 
onl\ ones Zith a mean  2, this can be a way of showing that volunteers often take such 
initiatives on their own, to find themselves, make new friends or to meet different people. 
Six motivations showed a more balanced percentage for each value of at least 15% 
of the sample, ³to develop my personal career´, ³to develop my personal interests´, ³to 
escape the dail\ routines´, ³to develop m\ knoZledge of the destination´, ³to experience 
peace´, ³to be adYenturous´.  
3.2.1 Factor Analisys 
In order to run a factor analysis, we have to test the correlations and normality of 
our data. Examining the correlation matrix, our sample has more than 48% significant 
correlations what makes appropriate to make a factor analysis. To assess the normality of 
the distribution of the data, the significance for the Kolmogorov-Smirnov and Shapiro-
Wilk test was 0 for all the motivations test, so the skewness (Sk) and kurtosis (Ku) of 
each variable need to be examined. The SPSS file imported generates skewness and 
kurtosis values for each of the variables. According to Marôco (2018) only for conditions 
of extreme violation of normality the adjustment index and parameters estimations are 
questionable, Schumacker and Lomax (2004) and Hair (2005) go even farther and explain 
that values of _Sk_ e _Ku_  2 are not problematic. Based on this assumption only 4 of the 
variables does not fit the parameters. But, considering Kline (2011) values of |Sk| < 3 e 
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|Ku| < 8-10 are acceptable so, only one variable ³to imitate a celebrit\´ has values of 
extreme violation of normality, and was the only one removed.  
After a first factor analysis 9 factors were the result, with an eigenvalue of 1. A 
further analysis of the anti-image matrix and using the MSA values, another variable, To 
give something back, was eliminated. Eight factors were left and consider a little 
redundant, and we decided to limit even more the sample to seven factors, explaining a 
total of 67,6% of the sample. 
Table 8.  Total variance explained.  
Factor 
number Initial Loadings Square loading  
Total % of variance % cumulative Total % de 
variance 
% cumulative 
1 10,614 31,217 31,217 4,262 12,534 12,534 
2 2,942 8,653 39,871 4,067 11,963 24,497 
3 2,479 7,291 47,162 3,362 9,889 34,385 
4 2,107 6,196 53,358 2,966 8,725 43,110 
5 1,968 5,790 59,148 2,819 8,291 51,401 
6 1,557 4,578 63,726 2,768 8,141 59,542 
7 1,329 3,908 67,634 2,751 8,092 67,634 
 
From all the 34 motivations left used to create the factors, only one To work with 
an organization that I support and identify myself with had negative correlation, the others 
have positive correlations with a minimum of 0,421.  
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Table 9.  Rotated Component Matrix, Factor Results. 
Factor names Motivations Mean Component Value 
Cronbach  
alfa 
Cultural 
Curiosity 
to be with people from different 
cultures 
4,22 0,864 
0,856 
good 
to meet the locals 4,19 0,744 
to learn new things 4,54 0,742 
to become immersed in the host 
community's culture 
4,03 0,686 
to do something new and different 3,91 0,648 
Escape 
to be close to nature 2,32 0,767 
0,845 
good 
to be away from everyday stress 2,31 0,754 
to escape the daily routine 2,75 0,767 
to have a good time 2,25 0,623 
to travel 2,62 0,589 
to develop my personal career 3,00 0,423 
Personal  
challenge  
to think about personal values 4,28 0,779 
0,807 
good 
to learn about other people 4,40 0,663 
to experience the challenge of a task 3,71 0,624 
to develop my skills and abilities 4,34 0,539 
to find myself 3,66 0,486 
to develop my knowledge of the 
destination 
3,16 0,460 
Accomplishment 
to take part in a rare opportunity 3,71 0,747 
0,764 
reasonable 
to view the scenery 3,84 0,709 
to fulfil a dream 3,91 0,610 
to develop my personal interests 3,09 0,523 
Independency 
to work with an organization whose 
mission I support 
3,90 -0,692 
0,629 
weak 
to be independent 2,71 0,651 
to combine a love of travel with a 
desire to give back 
3,38 0,604 
to be adventurous 2,90 0,522 
Altruism 
to do something meaningful 4,26 0,807 
0,696 
weak 
to help others 4,71 0,822 
to make a difference 4,18 0,726 
to experience peace 3,12 0,467 
to get a sense of achievement 3,29 0,466 
Relationship 
to strengthen my friends relationship 1,74 0,836 
0,735  
reasonable 
to have an opportunity to educate my 
children 
2,87 0,688 
to strengthen my family relationship 1,54 0,595 
to develop a relationship with other 
volunteer tourists 
2,93 0,553 
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The seven factors with remaining 34 items revealed that the overall value of the 
Kaiser-Meyer-Olkin measure of sampling adequacy test (KMO) was .711 with a 
significance leYel of .000 in Bartlettµs Test of Sphericit\. Which according to Marôco 
(2018) and Kaiser (1977) is an acceptable value as showed on the table 10. 
Table 10.  Measure of Sample Adequacy. 
 
 
 
 
 
The following table demonstrates the values of the communalities for each 
variable. Communality is the quantity of total variancy of the original variable explained 
in the factor analisys. The motivation To experience piece is the one with the least in 
common with all the other variables (0.494) and the only one to not represent at least 50% 
of explanation. On the other side, To be with people of different cultures is the variable 
more explained (0.854). 
  
KMO e Bartlett Test 
 Kaiser-Meyer-Olkin de 
Measure of sample adequacy. 0,711 
Esfericity test of 
Bartlett 
Aprox. 
Qui-
square 
1410,693 
gl 561 
Sig. 0,000 
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Table 11.  Single Communalities values. 
Comunality Values 
Motivations Extraction Value Motivations 
Extraction 
Value Motivations 
Extraction 
Value 
 
To have a good time 
 
0,592 To learn about other people  0,729 
To be close to 
nature 0,714 
To strengthen my 
family relationship  0,764 
To think about 
my personal 
values  
0,673 To make a difference 0,650 
To be with people of 
different cultures  0,854 
To help others 
 0,640 
To be away 
from everyday 
stress  
0,742 
To become 
immersed in the host 
community culture  
0,718 
To experience 
the challenge of a 
task  
0,549 To travel  0,781 
To learn new things  0,652 To develop my personal career  0,561 To find myself 0,655 
To fulfil a dream  0,639 To experience peace 0,494 
To strengthen 
my relationship 
with  my 
friends 
0,725 
To meet the local 0,725 
To work with an 
organization 
which mission I 
support 
0,671 
To do 
something 
meaningfuk 
0,779 
To be independent 0,745 
To combine a 
love of travel 
with a desire to 
give back 
0,607 To escape the daily routine 0,736 
To have an 
opportunity to better 
educate my children 
0,678 To view the scenery 0,632 
To develop my 
skills and 
abilities 
0,542 
To be adventurous 0,719 To take part in a rare opportunity 0,665 
To do 
something new 
and different 
0,612 
To get a sense of 
achievement 0,705 
To develop my 
knowledge of the 
detination 
0,583   
To develop a 
relationship with 
other volunteer 
tourists  
0,637 
To develop my 
personal interests 
 
0,681   
Extraction Method: Principal Component analysis. 
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3.2.2 Impacts of the volunteer programs  
On this category the volunteers were asked to evaluate each of the impact 
regarding the volunteer program that they worked with and their feelings and sensations 
at the end of the experience, from 1 to 5, being 1 not relevant, and 5 very relevant.  
On the volunteer programs questions, and regarding their impacts on the 
volunteers, many of the respondents had positively feelings. As we can observe on the 
table below, only a growth of my personal career didn¶t get a mean higher than 4, Zhich 
means that the volunteer programs had a relevant impact on all the other variables 
regarding the Yolunteer¶s experience. 
Table 12.  Volunteer programs impacts on the volunteers. 
 
Impacts Mean Min Max 
A growth of my skills and work experience. 4,22 1 5 
A growth of my personal development. 4,68 3 5 
A growth of my intercultural competences and 
language skills. 
4,49 3 5 
A greater knowledge and international 
understanding. 
4,55 2 5 
A transformative experience. 4,52 2 5 
A greater civic and global engagement. 4,60 2 5 
A growth of my professional career. 3,28 1 5 
 
The impacts of the volunteer programs on the host communities show 
intermediate levels of relevance to all the variables. The volunteers felt an intermediate 
level of relevance on the growth of wealth, knowledge, global engagement and 
organizational skills of the communities as well as on the attention of the international 
program to the hosts needs and desires. They felt a less relevant growth of the negative 
impacts such as paternalism and dependency of the communities, the abusive use of the 
communities for profit and on the environmental conservation. This is a positive fact, but 
the lower values showed are not that significant what reveals that some volunteers showed 
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some concerns on this aspects, what conjugate with the lower means on the positive 
impacts of the host communities compared to the positive impacts on the volunteers, 
indicates that may be necessary a change on the volunteer programs services regarding 
the host communities, empowering them. 
Table 13.  Volunteer Program Impacts on the host communities. 
 
Impacts Mean Min Max 
A growth of the social, economic, environmental and 
political conditions of the communities. 
3,11 1 5 
A growth of the knowledge, skills and intercultural 
understanding of the communities. 
3,71 1 5 
A growth of the global engagement of the communities. 3,32 1 5 
A growth of the organizational capacity of the 
communities. 
3,34 1 5 
A growth of feeling like paternalism or dependency of the 
communities. 
2,58 1 5 
A growth of the environmental conservation perception. 2,86 1 5 
A growth of the perception of the commƵnities͛ needs and 
desires. 
3,63 1 5 
A growth of an abusive use of the people suffering with the 
purpose to receive funds or support of the volunteers. 
2,22 1 5 
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Being that, the final question of the inquiry Zas ³In \our opinion, the Yolunteer programs 
haYe more concerns about:´ 
a) The international volunteers; 
b) The host communities who receive those volunteers; 
c) Both; 
For this question, the answers a) and b) got the same respondents (12) equivalent 
to 18.5% of the sample each. Which leave us with 41 volunteers who think that the 
international volunteer programs have equal concerns about the volunteers or the host 
communities. 
Although more than 81% of the sample think that the international volunteer 
programs haYe more or equal concerns about the host communities, the\ felt it¶s easier to 
have a more relevant impact on the volunteers.  
3.2.3 Volunteers Classification 
Using the conceptual framework of Callanan and Thomas (2005) who classified 
the volunteers in three types (shallow, intermediate and deep volunteer tourists) based on 
six main criteria: destination, duration of project, focus of experience (self-interest versus 
altruistic motivations), qualifications, active versus passive participation, and level of 
contribution to locals, we use our inquiry results to classify our international volunteers. 
Of the six criteria only destination and qualifications of the volunteers were not 
able to get from the questionnaire itself, so for the framework we will classify each 
volunteer according to four variables, being that, duration of the project, focus of 
experience, active versus passive participation and level of contribution to the locals. 
To evaluate the duration of the project, on the questionnaire was asked to the 
volunteer how many time (in days) they have been in an international volunteer program 
on the last 5 years. To measure the focus of their experience we combined the values 
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given to the ³altruistic´ factor minus the ³escape´ factor, Zhere the ³escape´ resembles 
with a self-interest motivation and the other with the altruistic ones, so the greater the 
value the more altruistic we consider the volunteer. Evaluating the active participation as 
well as the contribution was way harder because to evaluate each volunteer on the field 
was impossible, we decided to give them the opportunity to evaluate themselves so, to 
the active participation variable we used the total amount of the evaluation given to the 
questions used to evaluate the impact on themselves. Considering that, the most they 
thought their growth was, the more active they were consider as a volunteer. For the 
contribution to the locals, the same perspective was used. The most they thought the 
growth was for the locals, the more we consider they contributed to their well-being.  
All these variables were further standardized and given the same degree of 
importance. After we add each one, a new variable was created with values which may 
vary between [-6.58, 4.94]. Considering the three types (shallow, intermediate and deep) 
we decided to do the following separation: 
[-7, 0[ - Shallow Volunteer - 32 
[0, 2.5[ - Intermediate Volunteer - 21 
[2.5, 5] - Deep Volunteer - 12 
Considering our results almost 20% of the total volunteers are really committed 
in working as a volunteer and do the best to benefit the communities where they served, 
more than 30% are in an intermediate level and 50% are included in the shallow 
classification. 
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4 Discussion 
4.1 Interviews Analisys 
The interviews were very helpful and presented themselves as an important pillar 
to our research. The motives for taking this experience was mostly altruistic where as 
stated before the ³Zillingness to serYe´ Zas the motiYe most cited b\ the respondents, 
similar to identical ways of study (Callanan & Thomas, 2005; Knollenberg et al., 2014)  
but when asked to classify their experience in a personal and community level, seven out 
of the ten referred the personal growth as one of the benefit. This discrepancy puts away 
the altruistic perception of volunteer tourism and allows us to critically assess the nature 
of volunteer tourism much like any other form of tourism (Sin, 2009). Some volunteers 
talked about a transformatiYe e[perience and one goes eYen further and report¶s that ³it¶s 
like there is one before and one after´. All this leads us to think that there are different 
kinds of volunteers and how their real motives could influence their performance. 
These same volunteers found several impacts related to the programs and projects 
in which they were inserted such as defective activities coordination, lack of community 
empowerment, momentary and low sustainable results, neglect of local's needs and 
desires and the abandonment of projects many times leaving the host communities with 
unresolved problems or dependency issues. All this impacts were also found in other 
studies (Guttentag & Wiley, 2009; Sin, 2010; Mostafanezhad, 2013) and raise many 
problems to the communities where these programs are allocated, creating doubt and 
uncertainty in other communities where other programs might be needed but where the 
acceptance of those programs from the community will be for sure at risk. Some of the 
volunteers go even further and explain that it is urgent to take a constructive thought, 
taking into consideration not only the needs of the host community, but also their culture 
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and religion and tr\ to empoZer them accordingl\ ³It¶s no use for them if Ze build, if 
the\ don¶t knoZ hoZ to use Zhat Ze build´ (V2).  
Other impacts reported by the volunteers were regarding other volunteers such as: 
Interference and unaware of the host culture and religion and wrong motives for 
volunteering. We can¶t inflict our ideas, our way of life or culture ³On one hand  we are 
giving them the opportunity to know different things, but on the other hand we are 
modifying patterns and creating dreams that sometimes are immensely distant from their 
realities´ (V7). Sometimes volunteers can even be a burden rather than an asset to the 
organizations (Guttentag & Wiley, 2009). Poor commitment of volunteers to the program 
and the communities to the extent that others volunteers took notice must have had a 
negative impact on their relations with the community and the other volunteers. This 
alongside with the fact that only one out of ten volunteers denied the existence of negative 
impacts on international volunteer programs raised a lot of curiosity to find out what kind 
of impacts we were talking about but above all raised the question, what can we do to 
improve the volunteers and the hosts experience? Have a better perception of the motives 
may be somehow helpful to the organizations for a better management of the volunteers 
perspectives and hopes for the program. 
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4.2 Quantitative discussion 
4.2.1 Factor analisys 
Factor 1: Cultural  
This factor has 3 of the 5 variables related with the culture the volunteers would 
find on their experience. Many of those volunteers seemed very keen to meet different 
cultures and to immerse on the culture of the community where they would be established. 
So, the variables To be with people of different cultures, To meet the locals and To 
immerse on the culture of the community had some correlations and appeared in the same 
factor. The others two variables, To learn new things and To do something new and 
different, appeared also with very good level of correlations in this factor, because in an 
experience like volunteering abroad one of the main reasons to take this experience is the 
cultural exchange and doing something new, the mean of all the variables of this factor is 
4,18 which makes this factor as the most relevant, according to the volunteers, which 
corroborates what was previously said. The variable To learn new things had the second 
best mean of all the motivations (4,54). 
It is very common to hear that volunteer tourism can lead to cross-cultural 
understanding in interviews and focus groups with volunteer tourists, sending 
organizations or host organizations (Raymond & Hall, 2008), this works in both ways, 
not only to change the way we see the host communities, but also the way they see us. 
Like Chris, a former Yolunteer sa\s ³Zhen traveling you are just kind of watching it like 
window shopping in a way. But by volunteering . . . you get to go to the schools, see the 
children, see the villages, see the rural life and also meet the people and get involved with 
the people͙ you actually get to participate in the children¶s liYes«You get to know them 
Zhen the\ are just being themselYes. And that¶s the real e[perience, that¶s the real nice 
part´ (Conran, 2011).  
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Shane, a NGO coordinator from South Africa suggests that volunteer tourism is a 
more meaningful experience because its participants are able to meet locals at the 
³grassroots level´: ³I think the first thing, is if you set out to travel around the world and 
\ou Zant to meet neZ people and cultures etc, \ou¶re not really going to do it as tourist. 
So \ou¶re not going to fulfill the objectiYe of \our search. You will forever be just a 
tourist. It¶s Yer\ difficult to get in and to meet people at a grass roots level. Volunteering 
can do that Zhere tourism can¶t.´(Conran, 2011). 
 
Factor 2: Escape  
 
With so much going on in our life, getting some time to do or see something 
different is often very difficult, with our day to day bases being very much the same. 
Same roads, same people, same job, every day the same routine, over and over. Which, 
for many people turns out to be very stressful or even boring, the traffic jams, the city and 
work stress. Volunteering is a way to break those routines, to escape the stress, to finally 
have some fun and be around nature. Like Maria sa\s ³I was very, very bored, and I just 
sort of assessed my situation and thought ͞well, you know what, I don͛t need to be in this 
job. So I am going to take a gap year and find something else that Zorks´ (Coghlan & 
Weiler, 2018). Volunteer tourism enables the participants to see the world and explore its 
beauty from the sites, not from TV or other resources (Lee & Zhang, 2019). This 
combines the desire to travel, explore nature, to have fun and at the same time escape the 
routines and the day to day stress.  The mean of all variables for this factor was 2.54, 
meaning that the volunteers just give a median importance to this factor. Developing my 
personal career was the most meaningful with a mean value of 3 which indicates that 
volunteers give a certain level of importance as we can prove in our interviews where 
more than half of the participants indicates a personal and professional growth. 
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Factor 3: Personal Challenge  
The volunteers, very often, think about international volunteering as a way to 
challenge themselves and to think about their personal beliefs. When volunteering, they 
frequently find themselves in unfamiliar situations that required solving problems in a 
new way, facing some sort of adversity that they overcame in ways that allowed them to 
feel more resilient, gaining a new perspective on life, and many times their core beliefs 
get shaken to the point that they make major changes upon their return (Coghlan & 
Weiler, 2018).  Going to different places, where not so many people dare to go, usually 
undeveloped countries are for some volunteers extremely motivational, for example 
Betsy said: ³Not many people come to Africa, and I have never volunteered before. So, 
it¶s just something I thought I should tr\, \ou knoZ [to] see if I could do it too´. 
Volunteers such Betsy, often use the volunteering experience to perceive a different, 
undeveloped side of their personalit\ or take on a µneZ¶ role in a context where they can 
be themselves, rather than fit their very own expectations (Sin, 2009). Theresa says that 
³having gone and experienced it myself, I genuinely believe that it has had a massive 
impact on everything, like my outlook, my commitment to things, my appreciation of 
things, and it sounds cheesy when I say it to people but I really do think that it does change 
things about your life´(Coghlan & Weiler, 2018) just like in our interviews when a 
volunteer stated that ³It¶s like there is one before and one after the mission´ (V6).  
The mean of this factor is 3,92 which allocates this factor as the second more 
relevant according to the volunteers, thinking about the personal values and the 
development of skills and abilities were the variables that more contributed to this value 
alongside with learning about other people.  
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Factor 4: Accomplishment  
Take an adYenture such as Yolunteering abroad it¶s for man\ people a onetime 
thing, a unique opportunity to meet other cultures and see with their own eyes the 
differences in many of the undeveloped countries. A German volunteer of 22 years said 
³by experiencing a different culture and a different way of life you can better yourself 
and also take it back to your own country and teach other people, get involved in other 
organi]ations« By actually getting involved you kind of explore for yourself, get your 
own opinion and take it back to others, so they might be able to get a different 
perspectiYe´ (Conran, 2011) it is as our volunteer number six referred a ³transformatiYe 
e[perience´ Zho Zill change \our perspectiYe of hoZ \ou see \ourself, the others and 
the world. 
For many volunteers is a dream not only to be able to travel but also to do 
something meaningful with that opportunity but most of all to feel the sensation of 
accomplishment after months of planning. To be a part of an unique opportunity, to fulfill 
a dream and to see how really things had a mean of 3.71, 3.91 and 3.84 respectively and 
were the ones to contribute more to the factor mean of 3,64. 
Factor 5: Independency 
This factor allocates the variable To work with an organization that I support and 
identify myself with, which has a negative correlation with the other variable of this same 
factor, to be independent, to be adventurous and to combine my desire to travel with give 
something back. Being adventurous or having the desire to travel has an inherent 
connection with the desire to be more independent. Like Josephine¶s interYieZ e[plains 
Zhen she sa\s ³I surYiYed for tZo Zeeks on m\ oZn. So if there comes another time 
when I have to travel on my own, yes I will do it, so yes it did change me. I felt liberated 
46 
 
and  exhilarated, I am here and I say to myself, nobody, not one person, at this moment 
knoZs Zhere I am´ (Coghlan & Weiler, 2018).  
The negative correlation is easily explained because the volunteer relies on the 
organization to take the experience, creating a dependency.  
This factor has a mean of 3.22, with the variable that had a negative correlation 
being the one that most contributed to it, having a value of 3.9, the others were between 
2.71 and 3.38. 
Factor 6: Altruism 
This factor correlates the variables To help the others, To do something 
meaningful, To make a difference, all of them altruistic reasons. Motivations that also 
Zere stated on our interYieZs b\ 7 out of the 10 respondents, Zhere ³helping the need\´, 
³Zillingness to serYe´ and to ³help in the human deYelopment´ Zere indicated. To 
experience peace although had the lowest correlation and lowest mean could also be 
interpreted as an altruistic motivation because many volunteers find their inner peace 
when helping the others. This factor has a mean of 3,91 which makes it one of the most 
important factor. The volunteers take in consideration these kind of motivations when 
having such kind of experience. Helping the others was the motivation who got the higher 
mean of all the 36 motivations with 4.71 which indicates that from the volunteers point 
of view this is the most relevant factor. 
Factor 7: Relationships 
 The last factor, has all his variables connected with the present and future 
relationships, where strengthen the relationships with my friends and to give a better 
education for my children score the high correlations. Those kind of motivations were 
also stated in our interYieZs b\ V4 Zhere he states that ³shaping the \ounger minds´ 
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were relevant to their reasons for volunteering. To have this kind of experience and 
contacting, living and working with different volunteers and the host communities, people 
will better understand tolerance, peace, cultural dialogue, non-discrimination, empathy 
and even love (Lee & Zhang, 2019), all of them essential characteristics for the prosperity 
of every single relationship.  
This factor has a mean of 2,27 of all his variables, which is the lowest of all the 
factors, Zhich ma\ impl\ that the Yolunteers don¶t think on their relations to take an 
international volunteer experience. Both to strengthen my family bonds and to strengthen 
my relationships with my friends were the two variables with the lowest means of all 
motivations, 1.54 and 1.74 respectively with the other two variables in this factor with 
values not higher than 3. 
 
The results of this analysis are somehow similar to the results found by 
Knollenberg (2014) but done with potential international volunteers and with only 20 
different motivations. Being so, comparing the results, our analysis adds the desire for 
independency and accomplishment. This different division can be explained not only for 
the difference of the respondents ± our study was made with people who had already 
volunteered ± but also with the number of motivations or respondents. A more similar 
approach was made in Lee thesis (2011) where from 30 motivations he got 6 factors, 
where independency is included but connected with the personal development just like in 
Knollenberg, but a sell fulfillment factor emerges. 
This work helps the field to make it easier for volunteer tourism organizations and  
operators to identify the motivations of their participants, to anticipate and to better match 
them with the ³appropriate organization and/or volunteer activities, meet the non-
volunteer (accommodations, tours, and other cultural activities) needs of the volunteer 
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tourist, and minimize the negative impacts on the host community by creating a best fit 
between volunteer tourists and local residents´ (Knollenberg et al., 2014, p 925). 
4.2.2 Impacts Discussion 
Voluntourism may have a lot of impacts both from and to the volunteers and the 
host communities. Being able to evaluate those impacts may facilitate the way we see the 
whole field and give us a chance to make it right. Asking the volunteers about their 
experiences on the field seemed a good way to do it. 
From the volunteers point of view, voluntourism may increase international 
knowledge and understanding, may increase the interest in international issues and affairs 
and participants¶ respect for diYersit\ and relationships Zith people from diYerse 
backgrounds and cultures (Lough et al., 2014). The growth for international issues may 
increase their civic engagement, as our results demonstrates. Sometimes just to share their 
experience with others creates more awareness of the society to the conditions and 
problems of the communities and encourages others to take this kind of experiences 
(McIntosh & Zahra, 2007). The fact that the means on the volunteers impacts show a 
significant growth in almost all the impacts demonstrates how this experience can be so 
overwhelmed and beneficial to the volunteers, especially at a personal and cultural level. 
It can actually be a transformative experience and, as a volunteer stated on our interviews, 
³it¶s like there is one before and one after the mission´. 
When organized correctly and properly, voluntourism, may increase revenues to 
the host communities, activate the local economy, and generate employment 
opportunities (Lopez-guzman, 2007) but, reframing poverty as a sight of tourist 
consumption through volunteer tourism perpetuates a helping narrative that subscribes 
the geopolitical discourse of North±South relations that both depoliticizes and naturalizes 
global inequality and even creates dependencies on the host communities 
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(Mostafanezhad, 2014). The power relations informing the discourse of voluntourism 
mimic and reinforce those responsible for global inequality and poverty in the first place 
(Mcgloin & Georgeou, 2016). 
Voluntourism can also have impacts of a social nature, such as the strengthening 
of the community, enhancing education, or improving the quality of life of residents, to 
promote their culture among guests and it¶s a Za\ for them to trust foreigners and to help 
them feel less isolated (Maskivker & Lapointe, 2018). Our results show a growth of the 
knowledge, skills and intercultural understanding of the communities, as well as their 
engagement and organizational capacity. Although the perception of the volunteers 
regarding the negative impacts such as the feelings like paternalism or dependency and 
the use of people suffering with the purpose to receive funds are lower than the positive, 
in the authors point of view they are still significant and it is of great importance to work 
the volunteers and perceptions, and eradicate this kind of potential harmful behaviours. 
For voluntourism to have a better impact, it is necessary to empower communities through 
voluntourism plans and to encourage them to work autonomously (Lopez-guzman, 2007) 
having in consideration their needs and desires just like V2 said on the interview ³It¶s no 
use for them if Ze build, if the\ don¶t knoZ hoZ to use Zhat Ze build´. Only with an 
improved understanding and awareness of volunteer tourism¶s potential negatiYe impacts 
can projects be planned and managed to avoid such consequences (Guttentag & Wiley, 
2009) and although onl\ almost 20% of the Yolunteer¶s got the perception that the 
volunteers programs were targeting more the volunteers than the communities itself, the 
significant differences between the growth of the host communities compared to the 
volunteers, demonstrates that it seems that there are a lot more to do regarding the 
communities and that it is fundamental to involve them in the planning and management 
of voluntourism programs (Maskivker & Lapointe, 2018). 
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4.2.3 Volunteers Classification 
Our classification allowed us to aggregate the volunteers in three different 
categories, shallow, intermediate and deep volunteers according to (Callanan & Thomas, 
2005).  
The shallow category aggregates all the volunteers with, somehow, unexpected 
values in any of our four variables. For example, all the volunteers who had been 
volunteered for less than 15 days had all been consider shallow volunteers by this 
equation, volunteers more passive also tend to be in this category as well as the ones with 
less contribution levels. The motivation values were the ones with a larger range, in some 
cases volunteers appeared with good motivation levels but the other variables did not 
show enough strength. This classification aggregates those with the less time in field and 
with the most egocentric motivations. Our results showed some resemblance with the 
characterization of Callanan (2005) Zhere he e[plains that ³the shalloZ Yolunteer tourist 
focuses predominantly on their self-development« usuall\ participates in a project for a 
short duration of time« and makes little contribution to the local communit\´(Callanan 
& Thomas, 2005, p196) more like a tourist not much as a volunteer. This view is many 
times perpetuated by the sending organizations where they ³offer students the prospect 
of a safari in return for a couple of Zeeks labour in their µgap \ear¶ or sessional break 
what leaves intact colonial relations of power´ (Mcgloin & Georgeou, 2016 p 415). 
According to our equation, intermediate volunteers usually stay on the project for 
a reasonable length of time with at least 30 days and most time volunteers integrate the 
project the larger their immersion as it is important for them to achieve their initial goals 
(Smith et al., 2014) an opinion shared by one of our volunteers that said that ³2 months 
were a little time to fill all the existing gaps specially in the younger ones´ (V4). This kind 
of volunteers also may have a mix of both altruistic as well as more egocentric 
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motivations but tend to have an active participation. The contribution of intermediate 
volunteers was not significant, this results also goes accordingly to Callanan (2005) 
explanations, where he states that ³intermediate Yolunteer tourist, focuses both on 
altruistic and self-development motives, stays on the project for a reasonable length of 
time, directly contributes to the project but still ensures that the\ haYe some µholida\ 
time¶ for e[ploring the destination´.    
The deep volunteers show higher values mostly at the contribution and active 
levels, and were those two variables who mostly contributed to this classification.  The 
other two variables, duration and motivations, despite presenting positive values, do not 
show greater difference when compared with the same values on the inferior category. 
The contribution of the volunteer seems to be the most relevant variable to this 
classification. As Knollenberg (2014) stated, the respondents in which they called 
³Volunteers´ - more focused on the service aspect of volunteer tourism ± who are similar 
to our classification of deep volunteer, were more focused on behaving in a more 
respectful way and contributed positively to the local community rather than being 
focused on their own personal development or relationships with friends and/or family. 
The shorter the time devoted to a project, the more likely self-interest has come 
into play and, in the shallow volunteer category, where destination is far more important 
than the project chosen, as these kind of volunteers seeking places that can fulfil their 
expectations and where should be easier to achieve their goals. In contrast, for the µdeep¶ 
volunteer tourist, those individuals with project-specific skills who spend many months 
working to improve conditions in host communities, ³self-interest motives are secondary 
to altruistic ones´(Callanan & Thomas, 2005, p196). 
Having in consideration those differences and our results where shallow 
volunteers represent almost 50% of the sample it turns imperative to draw a line between 
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the volunteer and the tourist experience and a need to take action and evaluate the 
necessity of differentiating them on the field. So, our results show that the majority of 
volunteers are classified as shallow, underlining a more economic activity driven by 
profit, eventually occurring within an unregulated industry (Mcgloin & Georgeou, 2016) 
and stressing that politics and political claims behind and around international volunteer 
tourism are fundamental (Butcher, 2011).  
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5 Conclusions 
Self-interest and altruism are not entirely mutually exclusive and volunteer 
tourists are quite able to possess multiple motivations simultaneously (Otoo, 2014; 
Rehberg, 2005), and this situation has not generally been viewed as a reason for concern 
(Guttentag & Wiley, 2009). Understanding how and when volunteer tourists regard 
themselves as volunteers, and when they adopt the persona of tourist is therefore 
important to the success of the volunteer tourism experience and sector as a whole 
(Coghlan, 2015). For volunteer tourism to succeed it has to be sustainable for both the 
social and natural environments, not becoming another form of tourism based mainly on 
profit (Wearing & McGehee, 2013).  
Outcomes for host communities, volunteers, and sending communities will vary 
depending on volunteer attributes and individual capacity, as well as program attributes 
and institutional capacity (Sherraden et al., 2008). The negative impacts associated with 
volunteer tourism are not necessarily inevitable, and can likely be mitigated when projects 
are properly planned and managed (Guttentag & Wiley, 2009; Raymond & Hall, 2008), 
³It¶s about getting the Yolunteers to fit in and match their skills Zith the needs of the 
community rather than just dumping them on a project´(Raymond & Hall, 2008).  In spite 
of multiple negative impacts such as economic and social dependency, voluntourism can 
bring long‐term benefits if addressed in a responsible and sustainable way (Maskivker & 
Lapointe, 2018. If a business or organization is serious about wanting to foster 
transformation and to a sustainable and positive outcome (Coghlan & Weiler, 2018), there 
should be active interventions that promote critical self-reflection, either of individual 
interviews or group discussions during and following travel.  
Generically, we can point a, somehow, lack of public reflection/research or 
transparent self-criticism by the international volunteer co-operation sector, and it seems 
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that this µself-censorship¶ ma\ haYe been singularl\ counterproductiYe as a strategy 
(Devereux, 2008). Requiring industry-wide codes of practice, and regulation, is the next 
step to take for a cleaner and sustainable development, and a responsible marketing to 
avoid green-washing and inconsistencies between what they offer and the reality (Smith 
& Font, 2014; Maskivker & Lapointe, 2018). 
The bibliometric approach evidenced the recent growth of the field and the 
importance that has been given to this topic by several authors. On the qualitative 
perspective the Portuguese Yolunteer¶s allowed us to do a first approach to the field 
verifying the literature but, most of all it helped us to create a more incisive quantitative 
questionnaire giving us new perspectives and changing our focus as it is mostly necessary 
to develop the host community capacities, taking into consideration their needs and 
human rights. Changing the target of the projects is necessary because the focus is very 
much addressed to the Yolunteers¶ needs, Zhen in fact it should be tangled on the needs 
of the host community. 
Our quantitative study allowed us to better characterize and understand what 
drives the Portuguese volunteers to take this kind of experience and the contributions of 
the projects to themselves and to the host communities. The factor analysis divided all 
the motivations in seven main categories - cultural exchange, altruism, accomplishment, 
personal challenge, relationships, independency and escape ± which facilitates the 
understanding of the Yolunteer¶s perspectiYe. Those same Yolunteers eYaluate the project 
contribution to themselves and the host community and it is clear that the growth to the 
volunteer is significantly higher what can demonstrate a lack of attention of the projects 
to the communit\¶s needs and desires what may imply that a better management is needed 
in order to change this perception. 
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Classifying the volunteers seems a bit harsh, in the perspective that they are using 
their own free time and many times, their own money to travel in order to help the others. 
Volunteers are a very important piece of the puzzle and a better management of their 
human capital should be done, not only to their own benefit, but also to protect the 
communities in order to develop solutions to decrease the negative impacts and at the 
same time amplify the benefits of voluntourism. More reflective exercises before, during, 
and after the trip, as well as social justice education (Palacios, 2010; Simpson, 2004), may 
help to emphasize and enhance the experience in order to create positive and 
transformative changes both for the volunteer as for the hosts. 
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6 Limitations 
The bibliometrics analisys was made with articles of the Web of science data base, 
a further research with more data bases may be needed in order to have a more complete 
view of the field.   
The quantitative study had only 65 complete answers what for many authors is 
consider a short sample and many of the conclusions may not be absolute. 
Our work had an initial perspective to Callannan and Thomas framework but only 
4 of the 6 criteria were used to do the volunteers classification. Also, evaluating and 
classifying the projects is also very important because they are responsible not only for 
managing the volunteers but to guarantee the security and well-being of both the 
volunteers as well as the host communities and may be consider in a future line of work.  
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Annex 2 – Qualitative study interview 
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Annex 3 – Normality Values Table 
 
Motivations Kolmogoro
v-Smirnov 
Shapiro-Wilk SK KU 
Para me divertir ,000 ,000 ,582 -,976 
Para reforçar os meus laços familiares ,000 ,000 1,985 4,016 
Para estar com pessoas de culturas diferentes ,000 ,000 -1,343 1,291 
Para imergir na cultura da comunidade para onde vou ,000 ,000 -1,214 ,382 
Para aprender coisas novas ,000 ,000 -1,498 1,808 
Para realizar um sonho ,000 ,000 -,880 -,135 
Para reforçar a relação com os meus amigos ,000 ,000 ,962 -,101 
Para conhecer a população local ,000 ,000 -,947 -,086 
Para me tornar independente ,000 ,000 ,344 -1,246 
Para melhorar a educação que irei dar aos meus filhos ,000 ,000 -,182 -1,396 
Para ser aventureiro ,000 ,000 ,156 -1,271 
Para experienciar a sensação de dever cumprido ,000 ,000 -,349 -1,293 
Para desenvolver uma relação com outros voluntários ,000 ,000 -,221 -1,010 
Para desenvolver as minhas competências e habilidades ,000 ,000 -1,217 ,786 
Para fazer algo novo e diferente ,000 ,000 -,989 -,036 
Para aprender sobre outras pessoas ,000 ,000 -1,177 ,580 
Para pensar nos valores pessoais ,000 ,000 -1,255 ,945 
Para ajudar os outros ,000 ,000 -1,774 2,157 
Para dar algo de volta ,000 ,000 -1,340 1,046 
Para experimentar o desafio de uma tarefa ,000 ,000 -,799 -,408 
Para desenvolver a minha carreira profissional ,000 ,000 -,059 -1,373 
Para experimentar a paz ,002 ,000 -,040 -1,281 
Para trabalhar com uma organização que eu apoio e me 
identifico 
,000 ,000 -,958 ,043 
Para combinar o amor de viajar com o desejo de dar algo em troca ,000 ,000 -,397 -,937 
Para ver como realmente são as coisas ,000 ,000 -,939 ,146 
Para fazer parte duma oportunidade única ,000 ,000 -,758 -,382 
Para desenvolver o meu conhecimento do destino para onde vou ,000 ,000 -,149 -1,341 
Para desenvolver os meus interesses pessoais ,000 ,000 -,011 -1,299 
Para fazer algo realmente significativo ,000 ,000 -1,629 2,702 
Para fugir às rotinas diárias ,000 ,000 ,193 -1,368 
Para estar perto da natureza ,000 ,000 ,583 -,870 
Para fazer a diferença ,000 ,000 -1,083 ,764 
Para estar longe do stress do dia-a-dia ,000 ,000 ,670 -,978 
Para viajar ,000 ,000 ,252 -1,377 
Para descobrir quem sou ,000 ,000 -,782 -,533 
Para imitar uma celebridade ,000 ,000 6,407 42,660 
